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AIGA SF celebrates good  
work for good causes
not only do we have a passion  
for supporting worthy causes,  
we love sharing examples of how other  
designers apply their creativity to do good 
things. the san francisco AIGA has launched 
an initiative they call “aiga sf cause/affect.” 
it’s an award competition, yet it’s more 
than that. in their words: “cause/affect is a 
biennial graphic design competition which 
celebrates the work of designers and  
organizations who set out to positively  
impact our society and communities…  
this is a competition for do-gooders,  
who do good work.” to learn more, visit 
www.aigasf.org/causeaffect

a radical new tool  
for recruiting chefs:  
graphic design
when ameristar wanted a  
fresh approach to attract elite graduates  
of top culinary schools, they came to  
us for assistance. we developed an  
F&B brochure for distribution at culinary 
tradeshows; the piece describes  
ameristar’s opportunities in a most  
appetizing manner. 
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with our help, ameristar’s  
winning” is a winner
we’re proud to announce 
that the american gaming 
association (AGA) recently 
selected ameristar’s quar-
terly newsletter, ameristar 
winning, as winner in  
the category of best  
employee publication.  
the AGA is the national 
trade association for the 
commercial casino industry. 
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bridge: using design to connect causes with support
victor has recently joined forces with patty mar and matt 
jones to establish bridge, a separate and independent 
company dedicated to producing graphic communications 
for non-profit organizations. as a collaborative venture, 
bridge unites the passion these three individuals have 
for providing support for charitable causes, and bettering 
our community. 

sending an invitation to hope
the october issue of graphic  
design: usa features the work 
these three created for JDRF’s 
2007 journey to a cure hope gala. 
13,000 children are diagnosed 
with type 1 diabetes annually. 
we are glad to do our part in 
bringing hope to children across 
nevada,” says matt jones.
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our holiday bash to be one big jazzy event 
we can barely contain our enthusiasm, because our eurie 
holiday bash is going to be a big deal. for starters, eurie 
creative is teaming up with francis george photography to 
host it. look for our december eurie news for more detailed 
information.

save the date friday December 14

holiday

designers

hot opportunities for

interested in a hot design job?  
we’re currently looking for an art director, graphic designer 
and associate creative director. just give us a call if you’re 
hot enough.
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